
Social Media – Mary Kay 
 
Facebook® 
With over 1 billion active users, Facebook® is the perfect place to promote your Mary Kay business. 

According to the article 22 Social Media Facts and Statistics You Should Know in 2014, 47% of 

Americans say Facebook® is their top purchase influencer.  

 

 

 The Mary Kay® Social Publisher takes the guesswork out of posting to your Mary 

Kay Facebook® business page.  

 Like the Mary Kay® Facebook® page for Mary Kay® posts that you can share on your own 

Facebook® page. 

 

Setting up your Social Media Site Profile 

1. If your Social Media Site Profile asks for your Employer, Company Name, Current Company or 

other similar category, you should enter "self employed," "independent business owner" or "Mary 

Kay independent business owner." It is important that you not enter Mary Kay or Mary Kay Inc. 

within these fields. 

2. If your Social Media Site Profile asks for your Position, Title or Job Title, you should enter "Mary 

Kay Independent" (your current full title). For example, "Mary Kay Independent Beauty 

Consultant," "Mary Kay Independent Sales Director," "Mary Kay Independent National Sales 

Director," etc. 

3. If your Social Media Site profile asks for a Description associated with #1 and/or #2 above, you 

should only enter one of the following approved phrases: 

o "As a Mary Kay Independent Beauty Consultant, I sell Mary Kay skin care, body care, 

fragrances and color cosmetics. I also can help other's who are interested in starting their 

own Mary Kay business." 

o "As a Mary Kay Independent Beauty Consultant, I sell Mary Kay skin care, body care, 

fragrances and color cosmetics." 

o "As a Mary Kay Independent Beauty Consultant, I help women look their best by selling 

Mary Kay skin care and makeup."  

o "As a Mary Kay Independent Beauty Consultant, I help women look their best by selling 

Mary Kay skin care and makeup. I also can help other women who are interested in starting 

their own Mary Kay Business." 

4. If your profile asks for your Website or Company Website, you may enter your Mary 

Kay® Personal Web Site address. 

 

Posting Status Updates and/or Comments on a Social Media Site 

Social Media Sites will typically allow you to post various status updates and/or comments that can 

either be viewed by anyone or by a restricted group, depending on the privacy settings established 

for each particular site. When posting status updates and/or comments, the easiest way to ensure 

compliance with the terms of your Mary Kay Independent Beauty Consultant, Sales Director and/or 

http://applications.marykayintouch.com/profilemanagement/Pages/SocialMediaPortal.aspx
https://www.facebook.com/MaryKay


National Sales Director Agreement is to utilize the Company-approved Facebook® posts and Tweets. 

The Company updates the options available to you frequently, so check back often. 

 

However, should you wish to create status updates and/or comments of your own, you may do so, 

provided you comply with the following guidelines. 

 

A Social Media Site status update and/or comment utilizing any of the Mary Kay trade names and/or 

trademarks: 

1. Should comply with the Company's Linking Policy (see below) if it contains a link to our Mary 

Kay® Personal Web Site. 

2. Should never contain direct or implied earnings claims. This includes references to the amount 

you can earn per party, weekly, monthly, annually, etc. you should never post anything sharing 

what you make or what someone else could make in a Mary Kay Business. 

3. Should not misrepresent any relationship with Mary Kay Inc. 

4. Should not imply either directly or indirectly, that Mary Kay Inc. is endorsing the contents of your 

Social Media Site. 

5. Should only include approved uses of the Company's trade names or trademarks. 

6. Should not contain content or material that could be construed as offensive, controversial, or 

distasteful and should only contain content that is appropriate for all age groups. 

7. Should not present false or misleading information about Mary Kay Inc., the Mary Kay 

opportunity or Mary Kay® products or services. 

8. Should only contain general and truthful comments about your own personal experience 

with Mary Kay® products. For example, statements such as the following are always acceptable 

to make:  

 

"I love the TimeWise Miracle Set!"  

"Mary Kay Satin Hands is my all time favorite product!"  

"Mary Kay Timewise Microdermabrasion makes my skin feel great!"  

 

The key is to remember that any statements you make: 

a. Should not state that a product treats a skin condition.  

For example, you should not state:  

"Fragrance-free Satin Hands Hand Cream cured my eczema."  

"TimeWise Miracle Set erased my fine lines and wrinkles." 

b. Should not compare results with specific, competitive products.  

For example, you should not state:  

"I've tried ABC Cosmetics Microdermabrasion System, and the TimeWise 

Microdermabrasion Set is ten times more effective." 

http://applications.marykayintouch.com/community/Pages/SocialMediaPortal.aspx


c. Should not promise specific results.  

For example, you should not state:  

"After using the TimeWise Miracle Set, my fine lines and wrinkles are 90% gone." 

d. Should not exaggerate your results.  

For example, you should not state:  

"After just one use of the TimeWise Miracle Set, my fine lines and wrinkles disappeared." 

Setting up your Facebook® Page 

If you wish to set up a Page on Facebook® to promote your Mary Kay business, it is important that 

you ensure that you are accurately describing your independent contractor status as a Mary Kay 

independent sales force member. Please follow these guidelines when setting up your 

Facebook® Page: 

1. If you are an Independent Beauty Consultant or Sales Director, under Name, you should only 

enter EITHER "Your First Name and Last Name, Mary Kay Independent Beauty Consultant" 

OR "Your First Name and Last Name (or a combination of your first, middle and/or last 

name)". Please be sure to note once you have 100 "fans" of your Facebook® Page, 

Facebook® will not allow you to alter the title of your Facebook® Page. As a result, to avoid 

having to remove your Facebook® Page altogether due to noncompliance with these 

guidelines, it is extremely important that you follow one of these two naming conventions 

exactly as they appear. It is important to remember that even if you are a Sales Director, you 

are an Independent Beauty Consultant to your customers. After your page has more than 25 

fans, you will have the option to create a personalized username that will link directly to your 

Facebook® Page (i.e. http://www.facebook.com/janesmith). You should only use your first and 

last name (or a combination of your first, middle and/or last name) as your username. You are 

not authorized to use the Company's trade name or trademarks in your personalized 

username link. 

2. If you choose to upload a picture under the "Profile Picture" option, you should only use a quality 

professional looking photograph of yourself, similar to or the same as the photograph used for 

your Consultant Profile Page on your Mary Kay® Personal Web Site. Remember that your online 

photo is a chance to create a great first impression. You can visit the Digital Zone for helpful tips 

on finding the right photo to use. In the alternative, you may use any of the images found 

under Clip Art or Approved Company Advertising. Additionally, if you choose to upload a picture 

under the “Cover Photo” option, you may use any of the images found under Clip 

Art or Approved Company Advertising. 

3. If you choose to enter a description in the About and/or Description field(s) under the Info tab, 

you should only enter one of the following approved phrases: 

o "As a Mary Kay (insert your full title; i.e., Independent Beauty Consultant, Independent Sales 

Director, Independent National Sales Director), I sell Mary Kay skin care, body care, 

fragrances and color cosmetics. I also can help other women who are interested in starting 

their own Mary Kay business," 

o "As a Mary Kay (insert your full title; i.e., Independent Beauty Consultant, Independent Sales 

Director, Independent National Sales Director), I sell Mary Kay skin care, body care, 

fragrances and color cosmetics," 

http://applications.marykayintouch.com/pages/Resources/Clip-Art
http://applications.marykayintouch.com/pages/Resources/Advertising-Tools
http://applications.marykayintouch.com/pages/Resources/Clip-Art
http://applications.marykayintouch.com/pages/Resources/Clip-Art
http://applications.marykayintouch.com/pages/Resources/Advertising-Tools


o "As a Mary Kay (insert your full title; i.e., Independent Beauty Consultant, Independent Sales 

Director, Independent National Sales Director), I help women look their best by selling Mary 

Kay skin care and makeup." or 

o "As a Mary Kay (insert your full title; i.e., Independent Beauty Consultant, Independent Sales 

Director, Independent National Sales Director), I help women look their best by selling Mary 

Kay skin care and makeup. I also can help other women who are interested in starting their 

own Mary Kay business." 

4. If you choose to enter a description in the "Products" field under the "Info" Tab, you should only 

enter "Skin Care", "Body Care", "Makeup" and/or "Fragrance". Under the "Website" field under 

the "Info" Tab, you should only enter your Mary Kay® Personal Web Site URL address. 

5. If you choose to add a "Milestone" to your Facebook® Page, you should ensure that you are 

accurately describing your independent contractor status as a Mary Kay independent sales force 

member. For example, if you choose to add the date on which you began your Mary Kay 

business, you should state "January 2012-I started my Mary Kay business." By stating you 

"joined Mary Kay" or "started at Mary Kay" would misrepresent your relationship with the 

Company. 

6. If you would like to add Company copyrighted images on Facebook, you may use Company 

images that are available through the "SHARE" feature (appearing as: ) on 

your Mary Kay® Personal Web Site and on Company websites. Examples of Company websites 

include, but are not limited to marykay.com, marykaytribute.com, marykayfoundation.org, the 

Mary Kay Facebook® Page and/or the Mary Kay YouTube®Channel. You may also use any of the 

images found under Clip Art or Approved Company Advertising. 

7. Suggested retail pricing, special offers, etc. can change periodically and, if not properly phrased, 

can be misleading to consumers. Therefore, to avoid consumer misunderstandings and/or 

confusion, the Company does not authorize the use of the Mary Kay trade name and/or 

trademarks in conjunction with the display of information regarding special offers and/or 

discounts in a "static" (i.e., permanent or semi-permanent including, but not limited to, profile 

pictures or custom tabs) manner on Facebook® Pages. For more information regarding the 

Company's philosophies on this topic, please refer to the COUPONS, SPECIAL OFFERS AND 

RELATED PROMOTIONS section under Section II, Advertising. 

 

Online Auctions and Online Flea Markets 

Listing Mary Kay® products for sale on an online auction, online flea market, online garage sale or 

other online outlet including, but not limited to, online sites such as eBay®, Amazon.com, Craigslist®, 

Groupon.com, LivingSocial.com, BuyWithMe.com, SocialSteals.com and SocialBuy.com, would 

constitute a violation of the terms and conditions of your Independent Beauty Consultant Agreement. 

 

 

The Mary Kay® Personal Web Site Program 

 The Mary Kay® Personal Web Site program and the methods described within the Mary Kay 

Social Media Guidelines are the only authorized ways you can advertise your Mary Kay 

business online. Visit the Mary Kay® Personal Web Site Program for enrollment procedures 

or additional information. 

http://applications.marykayintouch.com/pages/Resources/Clip-Art
http://applications.marykayintouch.com/pages/Resources/Advertising-Tools
http://applications.marykayintouch.com/PWSManager


 

 

Mary Kay Social Media Publisher 

Under the education tab on intouch. 

Link this to your facebook PAGE (not group) and Mary Kay will post things for you!!! 

 

 


